1. Thinking with Type by Ellen Lupton
ISBN-10: 1568989695

ISBN-13: 978-1568989693

2. The Elements of Typographic Style by Robert Bringhurst
ISBN-10: 0881791326
ISBN-13: 978-0881791327

3. How to Be a Graphic Designer without Losing Your Soul by Adrian Shaughnessy
ISBN-10: 1568989830

ISBN-13: 978-1568989839

4. How to Think Like a Great Graphic Designer by Debbie Millman
ISBN-10: 1581154968

ISBN-13: 978-1581154962

5. Seventy-nine Short Essays on Design by Michael Bierut
ISBN-10: 1568986998
ISBN-13: 978-1568986999

6. Meggs' History of Graphic Design by Philip B. Meggs
ISBN-10: 0471699020

ISBN-13: 978-0471699026

7. Stop Stealing Sheep & Find Out How Type Works by Erik Spiekermann
ISBN-10: 0201703394

ISBN-13: 978-0201703399

8. Logolounge 5 by Bill Gardner and Catharine Fishel
ISBN-10: 1592535275
ISBN-13: 978-1592535279

9. Logo Lounge 4 by Bill Gardner and Catharine Fishel
ISBN-10: 3830713584
ISBN-13: 978-3830713586

10.  Logo Lounge 3 by Bill Gardner and Catharine Fishel
ISBN-10: 1592532381
ISBN-13: 978-1592532384

11.  Logo Lounge 2 by Bill Gardner and Catharine Fishel
ISBN-10: 1592533922
ISBN-13: 978-1592533923

12.  Logo Lounge by Bill Gardner and Catharine Fishel
ISBN-10: 1592532241
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ISBN-13: 978-1592532247

Decoding Design: Understanding and Using Symbols in Visual Communication
by Maggie Macnab

ISBN-10: 1581809697
ISBN-13: 978-1581809695

Becoming a Graphic Designer: A Guide to Careers in Design by Steven D. Heller
ISBN-10: 047117677X
ISBN-13: 978-0471176770

Design Elements: A Graphic Style Manual by Timothy Samara
ISBN-10: 1592532616

ISBN-13: 978-1592532612

Advertising by Design: Creating Visual Communications with Graphic Impact
by Robin Landa

ISBN-10: 0471428973
ISBN-13: 978-0471428978

Hey, Whipple, Squeeze This: A Guide to Creating Great Advertising by Luke
Sullivan

ISBN-10: 0470190736
ISBN-13: 978-0470190739

Forms, Folds and Sizes, Second Edition: All the Details Graphic Designers Need
to Know but Can Never Find by Aaris Sherin

ISBN-10: 1592534619

ISBN-13: 978-1592534616

Real World Print Production with Adobe Creative Suite Applications by Claudia
McCue

ISBN-10: 032163683X
ISBN-13: 978-0321636836

Basics Design: Print and Finish by Gavin Ambrose
ISBN-10: 2940373426

ISBN-13: 978-2940373420

Graphic Design: The New Basics by Ellen Lupton and Jennifer Cole Phillips
ISBN-10: 1568987021
ISBN-13: 978-1568987026

D.LY.: Design It Yourself by Ellen Lupton
ISBN-10: 1568985525
ISBN-13: 978-1568985527
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Getting It Printed: How to Work With Printers and Graphic Imaging Services to
Assure Quality, Stay on Schedule and Control Costs by Eric Kenly

ISBN-10: 1581805772

ISBN-13: 978-1581805772

Idea+ology by Staney Hainsworth
ISBN-10: 1592535976
ISBN-13: 978-1592535972

Making ldeas Happen: Overcoming the Obstacles Between Vision and Reality by
Scott Belsky

ISBN-10: 159184312X

ISBN-13: 978-1591843122

1000 More Graphic Elements: Unique Elements for Distinctive Designs by Grant
Design Collaborative

ISBN-10: 1592535518
ISBN-13: 978-1592535514

1,000 Bags, Tags, & Labels: Distinctive Designs for Every Industry by Kiki
Eldridge

ISBN-10: 1592531830

ISBN-13: 978-1592531837

Box Bottle Bag: The World's Best Package Designs from TheDieline.com
by Andrew Gibbs

ISBN-10: 1600614191

ISBN-13: 978-1600614194

The Brand Gap: How to Bridge the Distance Between Business Strategy and
Design by Marty Neumeier

ISBN-10: 0321348109
ISBN-13: 978-0321348104

Logo Design Love: A Guide to Creating Iconic Brand ldentities by David Airey
ISBN-10: 0321660765

ISBN-13: 978-0321660763

Typography: Macro and Microaesthetics by Willi Kunz
ISBN-10: 3721203488

ISBN-13: 978-3721203486

Grid Systems in Graphic Design by Josef Muller-Brockmann
ISBN-10: 3721201450
ISBN-13: 978-3721201451
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The Business Side of Creativity: The Complete Guide for Running a Graphic
Design or Communications Business by Cameron S. Foote and Mark Bellerose
ISBN-10: 039373093X

ISBN-13: 978-0393730937

Don't Make Me Think: A Common Sense Approach to Web Usability by Steve
Krug

ISBN-10: 0321344758
ISBN-13: 978-0321344755

Caffeine for the Creative Mind: 250 Exercises to Wake Up Your Brain by Stefan
Mumaw

ISBN-10: 1581808674
ISBN-13: 978-1581808674

Design Matters: Portfolios 01: An Essential Primer for Today's Competitive
Market by Maura Keller

ISBN-10: 1592536026

ISBN-13: 978-1592536023

Design Matters: Brochures 01: An Essential Primer for Today's Competitive
Market by Michelle Taute

ISBN-10: 1592533981
ISBN-13: 978-1592533985

Design Matters: Logos 01: An Essential Primer for Today's Competitive Market by
Capsule

ISBN-10: 1592533418
ISBN-13: 978-1592533411

Design Matters: Packaging 01: An Essential Primer for Today's Competitive
Market by Capsule

ISBN-10: 1592533426

ISBN-13: 978-1592533428

Graphic Design History by Steven Heller and Georgette Ballance
ISBN-10: 1581150946
ISBN-13: 978-1581150940

Victore or, Who Died and Made You Boss? by James Victore
ISBN-10: 0810995913
ISBN-13: 978-0810995918

Sagmeister: Made You Look by Stefan Sagmeister and Peter Hall
ISBN-10: 0810905973
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ISBN-13: 978-0810905979

Make It Bigger by Paula Scher
ISBN-10: 1568985487
ISBN-13: 978-1568985480

Envisioning Information by Edward Tufte
ISBN-10: 0961392118

ISBN-13: 978-0961392116

Looking Closer: Critical Writings on Graphic Design By Michael Bierut
ISBN-10: 1880559153
ISBN-13: 978-1880559154

Looking Closer 2, No. 2: Critical Writings on Graphic Design by Michael Bierut
ISBN-10: 1880559560

ISBN-13: 978-1880559567

Looking Closer 3, Vol. 3: Classic Writings on Graphic Design by Micael Bierut
ISBN-10: 1581150229

ISBN-13: 978-1581150223

Looking Closer 4: Critical Writings on Graphic Design, Vol. 4 by Micael Bierut
ISBN-10: 1581152353
ISBN-13: 978-1581152357

The Essential Principles Of Graphic Design by Debbie Millman
ISBN-10: 1600610471

ISBN-13: 978-1600610479

Look Both Ways: lllustrated Essays on the Intersection of Life and Design by
Debbie Millman

ISBN-10: 1600613217
ISBN-13: 978-1600613210









